








3

Billboards
14 billboards placed in the  
Denver metro area for 2 weeks.

1 billboard on Highway 93 for 2 
weeks.

1 billboard in downtown Denver for 4 
weeks.

2 billboards in downtown  
Fort Collins for 2 weeks.

1 outdoor marquee (Colorado 
Convention Center) for 5 days.

Emails 
Multiple html emails sent to nearly 
80,000 American Homebrewers 
Association members, non-members, 
Brewers Association members and 
past festival attendees.

Hundreds of thousands of 
Ticketmaster emails sent with a GABF 
banner highlighting the event.

News Releases
Three news releases distributed to 
local, national and beer media.

Postcards
10,000 distributed to homebrew 
shops and clubs, bars, breweries, 
American Homebrewers Association 
members and others.

Posters
2,000 distributed to breweries, bars, 
liquor stores, homebrew shops and 
clubs.

Print Advertising
DRAFT magazine
(1)  full color ad.

BeerAdvocate magazine
(1)  full color ad.

Westword periodical
(3)  full color ads

The Onion
(2)  full color ads.

Planet Bluegrass
(1)  full color ad in Telluride Bluegrass 
Festival Program. 
(1)  full color ad in RockyGrass 
Festival Program.
(1)  full color ad in Folk Festival 
Program.

Elevation Ourdoors magazine 
(1) full color ad.

Television
475 30-second spots on Comcast 
television network broadcast in 
Denver metro area. 

Programs
More than 24,000 distributed to 
festival attendees. 

Ticket Giveaways
Radio sponsors 97.3 KBCO, 103.5 The 
Fox, AM 760 gave away tickets online 
and on-air. Official sponsor CraftBeer.
com conducted a ticket giveaway as 
did other sponsors and exhibitors.

Website
There were more than 486,870 visits 
and 1,225,524 page views on the 
GABF website between July and 
October.

Online & Social Media
More than 32,000 “Likes” on 
Facebook, with a weekly total 
reach averaging 40,000+ unique 
people. Facebook reach the week 
of the festival exceeded 250,000 
individuals.
 
More than 15,000 Twitter followers 
with significant #GABF conversation.

109,000 impressions on comcast.net.

Thousands of impressions on 
Westword.com, via Clear Channel 
websites and e-newsletters, 
Ticketmaster.com and other blogs 
and websites.
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